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The purpose of The Arthritis Foundation is to improve lives.
Our vision is a world free from the pain and disability of
arthritis, and everything we do is aimed at the prevention,
control, and cure of the disease. Our unparalleled strength
lies in the support, commitment, and excellence of our
volunteers, staff, and partners.

The Arthritis Foundation is tackling the challenges of
arthritis as an emerging health care concern in new and
hopefully successful ways. Some of the progress that has
been accomplished has been as a result of some very impor-
tant partnerships. We worked with the Centers for Disease
Control and Prevention (CDC) in coming up with the
National Arthritis Action Plan (NAAP). The NAAP was an
effort to determine the need, to identify populations that
were not being treated, and to create a plan to get arthritis
care to those who need it. The partnership with the CDC has
continued, as well as with other agencies of the government,
such as our natural partner, the National Institute of Arthritis
and Musculoskeletal and Skin Diseases. We have worked
with other sections within the National Institutes of Health,
including the Office of Women, Infectious Diseases, and
any others working to advance arthritis care.

Creating partnerships and alliances is essential to the
growth of an organization. The Alliance for Lupus Research
has been very successful. These were people who wanted to
give money to fight lupus. The Arthritis Foundation
responded by creating what they needed and what they
wanted; and this alliance of partners, we believe, is going to
make a difference in the next 10 years, with some major
breakthroughs in the struggle against lupus.

The Arthritis Foundation’s website www.arthritis.org is a
tool that The Arthritis Foundation has utilized to meet the
challenge of the future by connecting people, by getting out
its message, and by being available when people require

resources. We have taken a new look at our marketing strate-
gies, a new look at our literature, and now our message is:
“Take control and we can help.” The organization has devel-
oped a wide variety of programs, services, pamphlets,
books, and our flagship publication, Arthritis Today, all to
help people take control of their arthritis.

We still face a challenge in changing public and political
attitudes towards arthritis. Advocacy is very important to the
mission of The Arthritis Foundation. It is up to all of us to
increase public awareness and political will to ensure that
arthritis is not thought of simply as a disease of inconve-
nience.

Since its inception in 1948, The Arthritis Foundation has
invested more than $244 million on research to support
more than 2000 scientists, physicians, and health profes-
sionals involved in cutting-edge arthritis research. The
Foundation is committed to funding the highest quality
research, and through our peer review process we can guar-
antee our supporters the highest possible return on their
research investment. It is this investment that will reap
powerful dividends in the coming decade in which the
prevention, control, and cure of arthritis will become a
reality, not just a dream.

The Arthritis Foundation is engaging people in our
mission to improve lives through leadership in the preven-
tion, control, and cure of arthritis and related diseases. 
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